STAR METRO EDMONTON

2018 EDMONTON RATE CARD

All rates are Net 4C

Premium Positions 1x 6X 13x 26x 39x 52x
Full Crown $3,747.60 | $3,373.20 | $3,186.00 | $2,997.60 | $2,811.60 | $2,623.20
D EEm ey HETRED $4,059.90 | $3,65430 | $3,451.50 | $3,247.40 | $3,045.90 | $2,841.80
Crowns Encroachment
Half Crown Left/Right $3,123.00 | $2,811.00 | $2,655.00 | $2,498.00 | $2,343.00 | $2,186.00
) $3,903.75 | $3,513.75 | $3,318.75 | $3,122.50 | $2,928.75 | $2,732.50
Right w/ Encroachment
Outside Back Cover $7,514 $6,386 $6,010 $5,635 $5,258 $4,883
Inside Front Cover $7,225 $6,140 $5,779 $5,418 $5,056 $4,695
Covers |Inside Back Cover $6,647 $5,649 $5,317 $4,985 $4,651 $4,319
Front Bottom Banner $3,123 $2,811 $2,655 $2,498 $2,343 $2,186
Bottom Banner+Front Spine | $105 $94 $89 S84 $79 $73
4 Pages (FC+OBC+IFC+IBC) | $32,008 N/A N/A N/A N/A N/A
3 Pages (FC+IFC+PG3) $30,408 N/A N/A N/A N/A N/A
Wraps | bages (FC+OBC) $28,807 N/A N/A N/A N/A N/A
2 Pages (FC+IFC) $24,005 N/A N/A N/A N/A N/A
Pop-Ups 4 full pages + 4 pop-ups $17,414 N/A N/A N/A N/A N/A
2 full pages + 4 pop-ups $13,087 N/A N/A N/A N/A N/A
AT $7,225 $6,140 $5,779 $5,418 $5,056 $4,695
Premium (Pages 5,7)
m Page 3 Banner $2,348 $1,997 $1,878 $1,762 $1,643 $1,527
Positions | page Banner $1,664 $1,498 $1,415 $1,332 $1,248 $1,165
In Article $280 N/A N/A N/A N/A N/A
Modular Ad Rates 1x 6x 13x 26x 39x 52x
Full Page $5,780 $4,912 $4,623 $4,335 $4,045 $3,756
Double Page Spread $12,482 $10,610 $9,986 $9,362 $8,738 $8,113
Digest $3,792 $3,223 $3,034 $2,844 $2,655 $2,465
2/3 Page $3,930 $3,340 $3,144 $2,948 $2,751 $2,554
1/2 page $3,034 $2,579 $2,427 $2,275 $2,124 $1,972
1/3 Page $2,042 $1,736 $1,633 $1,532 $1,429 $1,328
1/4 Page $1,561 $1,326 $1,248 $1,171 $1,092 $1,014
1/6 Page $1,060 $900 $848 $795 $742 3688
1/8 Page $795 675 635 $596 3556 8517
1/12 Page $539 $459 $431 $405 $377 $351
Play Page 4-Col $234 $199 $187 $176 $164 $153
Play Page 3-Col $167 $142 $134 $126 $117 $109
Play Page 2-Col $100 $85 $80 $75 $70 $65




STARMETRO

2018 Terms & Conditions

1. These terms and conditions apply in respect of all advertising including print, digital, distribution of flyers and inserts or otherwise, with Toronto Star Newspapers Limited (including the Toronto Star, thestar.com, Toronto StarTouch and
The Kit), Atlantic Free Daily News Group Inc. and Free Daily News Group Inc. (including Metro and Metronews.ca), (as applicable, the “Publisher”). These terms and conditions are deemed to be incorporated into every advertising contract
between the Publisher and the advertiser, and all insertion orders are accepted subject to these terms and conditions. The submission of advertising constitutes acceptance of these terms and conditions. References to “advertiser” include
advertising agencies placing advertising with the Publisher.

2. Terms, conditions, rates or agreements not set out in these terms and conditions or in the Publisher’s current rate schedules are not binding on the Publisher unless otherwise mutually agreed to and set out in a written document signed
by the Publisher. For greater certainty, the Publisher is not bound by any terms or conditions in any insertion order or other advertiser document that conflict with these terms and conditions or that attempt to impose any additional
obligations on the Publisher.

3. Deadlines to place and cancel advertising may vary depending on placement of advertising and printing schedules. All creative material must be received by the Publisher at least 5 business days in advance of publication date. Any
creative change orders must be made in writing, acknowledged, and received by the Publisher at least 5 business days in advance of requested change date. Unless otherwise agreed to by the Publisher, creative change orders cannot be
submitted more than once every 14 days. Advertisement specifications will be provided by the Publisher and such specifications may be amended by the Publisher at any time on notice to the advertiser. All deadlines in these terms and
conditions are subject to change. Please confirm deadlines with your sales representative.

4. The parties will adhere to the IAB CANADA STANDARD TERMS AND CONDITIONS AND LATE CREATIVE POLICY FOR INTERNET ADVERTISING in effect at the time advertising is placed with the Publisher (the “IAB Terms”) with regards to late
creative.

5. Rates quoted are for advertising. Applicable taxes are extra. The Publisher reserves the right to classify all advertisements. The Publisher may increase advertising rates at any time and all contracts are accepted subject to this condition.
The advertiser may cancel any contract without short rate penalty on notice within 15 days after higher rates are made effective by the Publisher. A valid contract must be in place in order to obtain contract discounts. Contingent orders
will not be accepted.

6. Extension of credit to advertisers that are agencies is based on the agency's acceptance of liability for all advertising placed by it and billed to its account. No endorsement, statement or disclaimer on any insertion order, cheque or
otherwise, including in the IAB Terms, shall act as a waiver of this condition. Notwithstanding anything to the contrary in any insertion order, the IAB Terms, or otherwise, the agency and its client shall be jointly and severally liable to the
Publisher for payment. In the event of non-payment of any amount by an agency, the Publisher reserves the right, at its option, to contact and collect payment for advertisements directly from the agency’s client and, if required, to take
action against either or both of the agency and its client for payment of such outstanding balance. No such action on the part of the Publisher will relieve the agency of liability.

7. All advertising must be prepaid in advance, subject to extension of credit approval. The withholding of credit approval by the Publisher shall not relieve the advertiser from complying with these terms and conditions. Where credit terms
are granted by the Publisher, accounts are due and payable when rendered. Accounts are considered past due if payment is not made within 30 days of billing. Late payments are subject to a late charge equal to 1.5% per month (18% per
annum). Payment in foreign currency must be made at the prevailing Canadian rate of exchange. Advertisers will be charged for space occupied from cut-off rule to cut-off rule, not exceeding space ordered. The Publisher will invoice and
bill the advertiser for digital impressions or “clicks” based solely on the Publisher’s ad serving statistics. Failure to comply with credit terms and/or to pay invoices may result in the curtailing or withdrawal of credit privileges, and in the
Publisher ceasing to accept advertisements from the advertiser.

8. The Publisher will provide access to electronic invoices. Upon request, the Publisher may, at its discretion and at an additional cost to the advertiser, provide access to paper invoices rather than electronic invoices. The Publisher will
provide access to electronic newspaper tearsheets. Paper tearsheets will not be provided by the Publisher.

9. I the applicable publication is modified, restricted or curtailed in any way, rates quoted here or in any contract and the size, placement, volume and/or insertion date of any advertisement shall be subject to modification without notice
by the Publisher. Press limitations or other causes may require the Publisher to limit the availability of colour, insert distribution and other special classifications from time to time.

10. Unless otherwise mutually agreed in writing, all advertising positions are at the sole option of Publisher. Publisher will try to comply with position requests and other stipulations that appear on insertion orders, but cannot guarantee
that such requests will be honoured. Adjustments, reinstatements or refunds relating to the position and/or section in which an advertisement has been published are at the sole discretion of Publisher.

11. The Publisher reserves the right to revise, reject, discontinue or omit any advertisement, or to cancel any advertising contract, for reasons satisfactory to the Publisher in its sole discretion without notice and without penalty to the
Publisher. The Publisher may insert the word "advertisement", "advertorial", "advt.", “sponsored advertising”, “sponsored content” or similar description adjacent to any copy. Without limiting the generality of the foregoing, the Publisher
reserves the right to move any advertisements to accommodate the purchase of exclusive sponsorships, including the dates on which such advertisements would appear.

12. The printing of key codes used to track coupon redemption is not guaranteed.

13. The advertiser is responsible and liable for all content appearing in advertisements. The Publisher is not re ible for reviewing advertisements for accuracy or quality. The advertiser represents and warrants that all advertisements
submitted to the Publisher will not infringe any third party rights (including but not limited to intellectual property rights, personality rights, or rights of privacy).

14. All materials produced by the Publisher will remain the property of the Publisher. Copyright in such materials shall be owned by the Publisher. The advertiser may not modify, alter or republish any such materials without the Publisher’s
prior written permission. The Publisher has no obligation to return any materials supplied by the advertiser.

15. The Advertiser grants to the Publisher an irrevocable, non-exclusive, perpetual, royalty free license to display, publish, retain and archive any advertising published by the Publisher on behalf of the advertiser in all forms of media,
technology and platforms now known or later developed, including the right to sublicense these rights to third parties.

16. The advertiser agrees to defend, indemnify and hold harmless the Publisher from any claims, costs, liabilities and (including without limitation reasonable legal fees and disbursements) arising out of or relating in any
way to the publication of any advertisement, including but not limited to any claim that such advertisement is libelous, defamatory, misleading, prohibited, infringes third party rights, is in violation of applicable law, or otherwise subjects
the Publisher to any liability. This indemnity applies to all advertisements published, even if produced by the Publisher on behalf of the advertiser.

17. The advertiser is responsible for ensuring the accuracy of all proofs and corrections to proofs. The liability of the Publisher for damages arising out of errors in advertisements is limited to the amount paid for the space actually occupied
by the portion of the advertisement in which the error occurred, whether such error is due to the negligence of the Publisher's employees or otherwise. The liability of the Publisher for damages arising out of non-insertion of any
advertisement is limited to the amount received by the Publisher for such advertisement, whether such non-insertion is due to the negligence of the Publisher's employees or otherwise. The Publisher accepts no responsibility for any type
of damages whatsoever, including loss of profits, arising from the exercise of any of its rights, non-insertion of any advertisement or any error made in any advertisement whether such error is due to the negligence of the Publisher's
employees or otherwise. If an error is made by the Publisher, which in its judgement materially affects the value of an advertisement, a corrected advertisement will be inserted once upon demand without further charge. Such "make
good" insertions will not be granted on minor errors, which in the Publisher's judgement do not lessen the value of the whole advertisement, or where the advertisement has been placed past the Publisher's deadlines for submission.

18. The Publisher expressly disclaims all warranties, representations and conditions of any kind, express or implied, by statute or otherwise, to the fullest extent permitted by law. All of the Publisher's limitations of liability and disclaimers
set out in these terms and conditions shall apply notwithstanding the breach of a fundamental term or condition or a fundamental breach.

19. The advertiser agrees to comply with all applicable laws with respect to carrying out its obligations under these terms and conditions and in any advertising contract with the Publisher, including those related to privacy, data protection
and electronic communications. The advertiser agrees that it will not undertake any conduct that would cause the Publisher to violate any law applicable to the Publisher. The advertiser agrees to abide by prevailing standards applicable to
its industry and its activities including, without limitation, those applicable to digital advertising.

20. These terms and conditions are governed by the laws of the Province of Ontario and the laws of Canada applicable therein. To the extent there is any dispute between the parties in respect of these terms, the parties agree to submit to
the exclusive jurisdiction of the courts of Ontario in the City of Toronto.






